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Price Transparency in the Healthcare Industry
	Price transparency is a major issue in the healthcare industry. As patients and other care seekers develop increased interest in their healthcare, there is a great need for improved price transparency in the healthcare industry. Price transparency implies that there is readily available and accessible information regarding the cost of services offered in healthcare, which with the help of other data, will enable patients and other care seekers to define the value of the services and thus choose the healthcare provider offering the desired value of care (AAMC, 2021). The price transparency problem has significant impacts on patients as well as other stakeholders in the healthcare industry. Some of these problems include difficulties in locating patient information, meaningless care prices, and the possibility of inflated costs.
Viewing price information among patients has been on the rise as patients develop increased responsibility for the cost of the services offered to them in healthcare. Data acquired from a survey by Public Agenda shows that approximately 56% of the patients try to find out how much their healthcare costs would be before being offered medical care (Ellison, 2015). This survey also showed that people with higher deductibles are more likely to ask about the prices before seeking care.
The issue of price transparency also makes care prices to be meaningless to consumers. While prices are important, there is always a need for them to be accompanied with quality data that shows how every cent has been accounted for. According to Ellison (2015), about 97% of the individuals involved in a survey were found to prefer seeking healthcare from hospitals with the most advanced safety protocols. It is important that while patients receive price information, they should also receive additional information regarding the quality of services provided. The meaningless prices can thus be translated to inflated costs. High-end prices for care services offered in healthcare correlates with high-end quality of those services. However, this is not the case when there are price transparency issues. The belief that high-end prices correlate with high-quality services can drive patients to seek care from highly-priced providers, basing on the wrongful assumption of hoping to receive quality medical care.
Due to the severe effects that the issue of price transparency has in the healthcare industry, there is an increased need to address the issue and implement change. The classical change strategies would be of significant help to evaluate the best approach of facilitating this change. The classic model presents three strategies that can be used to facilitate change in the healthcare industry. These include the power-coercive strategy, normative-reeducative strategy, and empirical-rational strategy. All three strategies can highly facilitate change, but each works best depending on the nature of the healthcare. The power-coercive strategies involve applying power through legitimate authority. These strategies require little effort and are used when there is a high need for change (Wagner, 2019). On the other hand, normative-reeducative strategies assume that the acceptance of change depends on individuals' social norms and values.
Empirical-rational strategies seem to work best to facilitate this kind of change in healthcare. While the effects of price transparency issues are self-revealing, this strategy assumes that the supply of knowledge is a significant factor to consider when implementing change (Wagner, 2019). With relevance to this strategy, people in the healthcare industry are rational and are therefore assumed to act in their own self-interest when they understand that implementing change will have an advantage to them. In this case, all stakeholders in the healthcare industry will be supplied with adequate knowledge that informs them of the increased benefits of observing price transparency in healthcare. The nurses and other care providers who are largely involved in offering care to patients will understand the importance of providing quality information to patients that inform them of the services offered, and it will therefore be easy for them to compare the prices and care services.
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